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Abstract: Introduction: This literature review uses thematic analysis to identify common themes and topics in recent
literature on the perceptions, attitudes, and motivations towards parents’ sharenting behavior.

Objective: This study investigates perspectives on sharenting—the practice of parents posting content about their
children on social media—and the rationale behind this behavior. As digital platforms become more integrated into family
life, understanding the motives for sharing is critical for assessing their social, ethical, and developmental consequences.

Methods: Articles were selected through a literature search. We eliminated articles that included sharenting, sharenting
practices in Malaysia, impression management and sharenting, and reinforcement theory and sharenting. 41 articles
were chosen and reviewed to identify the main topics of discussion.

Findings: This study identifies major motives for sharing, as revealed through qualitative interviews and surveys with
parents and social media users, including a need for social connection, community support, and documenting parenting
milestones. The findings reflect a variety of viewpoints on the practice, with some seeing sharing as a way to celebrate
parenting and develop relationships. In contrast, others are concerned about privacy and the digital legacy left for
children.

Conclusion: By analyzing these perspectives, the study contributes to the broader discussion of digital parenting
practices and sheds light on the balance between sharing and privacy in the digital era. This study emphasizes the
importance of raising parental awareness and providing help as they navigate the difficulties of social media sharing.

Recommendation: These results serve as a reference for future child psychology and mental health research. Thus, it is
recommended that parental sharenting behavior be further explored, and a suitable legal framework should be
established in Malaysia to govern and manage this issue before violations related to sharenting, such as digital

kidnapping and cyberbullying, become difficult to address in the Malaysian context.
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INTRODUCTION

Social media platforms have revolutionized
interpersonal communication and information
dissemination, with prominent networks such as
Facebook, Instagram, and YouTube becoming
essential to everyday existence [1, 2]. The rise of social
networking has led to the emergence of a trend called
"sharenting," in which parents share content about their
children online. Parents are driven to participate in
sharenting for multiple reasons, such as seeking social
connection and validation through shared experiences,
as well as the function of sharing in enhancing social
bonds and preserving family memories [3].
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Nonetheless, these motivations include hazards,
including the exposure of minors to cyber predators
and identity theft [4]. Critics contend that children are
incapable of consenting to their digital imprint, and
excessive sharing may lead to enduring consequences
for their mental health and privacy rights [5, 6].
Steinberg [6] investigated how parents share
information about their children online. According to the
report, 56% of parents have disclosed potentially
humiliating details about their children, and 51% have
offered material that may violate their child's privacy.
The article also examines how some parents use social
media to shame their children for bad behavior, raising
worries about children's privacy and the long-term
effects of sharenting on their well-being.

As parents navigate the intricacies of social media,
it is essential to understand their motivations for
sharenting and the ethical ramifications of their online
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behavior. It is crucial to balance the advantages of
connectedness with the need to safeguard children's
privacy, which requires a thorough examination of the
motivations driving parents’ sharenting behavior.
Despite international research on sharenting, research
on parental sharenting practices in the Malaysian
context has been limited, particularly regarding
technological adoption and cultural values. Current
legislation often fails to protect children's digital
identities, underscoring the need for clearer guidelines
and public awareness to prevent these hazards and
safeguard children's health in the digital age [7].
Although sharenting has been widely studied, limited
research has examined its potential implications for
children’s health or overall well-being. In light of this
gap, the present study aims to examine perspectives
on sharenting—the practice of parents sharing content
about their children on social media—and to explore
the underlying motivations driving this behavior while
also providing insights into potential implications for
children's broader well-being and developmental
outcomes.

Problem Statement

The issue of ‘sharenting’ - when parents share
information, photographs, and videos of their children
on social media sites - has grown increasingly common
in the digital era. According to the researchers, children
frequently experience negative emotions such as
embarrassment, annoyance, and even depression in
response to their parents' sharing activities, which can
potentially harm parent-child relationships and lead to
issues such as online bullying [6, 8-10].

Nevertheless, Malaysia's sharenting has received
inadequate scholarly attention. The majority of local
discussions have been published in non-academic
outlets, providing anecdotal rather than evidence-
based perspectives. This is a substantial gap in the
existing literature. Additionally, the current body of
research is significantly biased towards Western
contexts. Although informative, these studies may not
fully capture the culturally specific parenting norms,
social values, and digital practices that shape
sharenting behavior and outcomes in Malaysia [11, 12].
Addressing the gaps can provide insights into how
sharenting practices affect children's overall well-being
and development, emphasizing the importance of this
study in children’s mental health and developmental
research.

Numerous studies have contributed to
understanding sharenting. Tosuntas and Giriffiths [13]
emphasized broad themes and trends, yet refrained
from examining the psychological and behavioral
factors that contribute to sharenting, such as parental
motivations and impression management. Cataldo [14]
concentrated on  publication patterns  through
scientometric analysis, while Van den Abeele et al. [15]
focused on mindful sharenting within influencer culture.
However, these investigations do not examine the
broader behavioral mechanisms that influence
sharenting among parents in the general population.
Besides, sharenting practices could plausibly influence
multiple facets of children’s well-being, including health,
development, and lifestyle behaviors, yet these
connections are rarely elaborated upon in recent
studies.

The current study provides a focused synthesis of
empirical research on the psychological and behavioral
aspects of parental sharenting. It identifies significant
themes, including motivations, attitudes, perceived
risks and benefits, and identity performance. It
organizes them into a cohesive framework to create a
reliable and valid Sharenting Behavior Instrument for
the Malaysian setting —an extremely important and
necessary endeavor. Such an instrument will allow
academics and policymakers to collect critical empirical
data on the frequency, reasons, and consequences of
sharing activities in Malaysia. This, in turn, might help
shape guidelines and interventions at encourage
responsible social media use while protecting children's
privacy, safety, and well-being.

2. METHODS

The articles have been chosen by searching on
accredited sites. We eliminated articles that included
sharenting, sharenting practices in Malaysia,
impression management and sharenting, and
reinforcement theory and sharenting. We used mainly
English language articles that were published in
scientific databases, which are in line with the main aim
of this study to identify all studies within a selective
sampling frame that addressed the following research
topics: parents’ motivations for engaging in sharenting,
perceptions of parents’ sharenting behaviour, and
general attitudes toward such practices.

The literature search was conducted in September
2023. We conducted keyword searches across four
databases: Web of Science, ScienceDirect, PubMed,
and Google Scholar. The keywords included:
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sharenting; sharenting practices; impression
management and sharenting; reinforcement theory and
sharenting; sharenting and motivation; and perceptions
and attitudes towards sharenting. Keywords were first
searched individually, then searched again, paired with
'sharenting'. Finally, the keywords were paired across
all configurations and searched again. Inclusion criteria
included (1) English-language publications, (2) peer-
reviewed journal articles, (3) empirical studies with
qualitative, quantitative, or mixed methods, and (4) a
focus on parental motivations, perceptions, or attitudes
towards sharenting. Conversely, studies were excluded
if they: (1) were non-empirical in nature (e.g.,
conceptual papers, opinion pieces, or editorials); (2)
focused exclusively on sharenting practices without
discussing motivational or perceptual aspects; (3)
examined impression management or reinforcement
theory without directly linking these frameworks to
sharenting behavior.

Regarding the selection process, 55 articles were
initially identified from four databases. After 7
duplicates were removed, 48 articles remained. Then,
3 articles were excluded after screening titles and
abstracts, 4 were excluded because they were not
published in English. Eventually, a total of 41 articles
met these criteria and were examined thematically.
Thematic analysis was then conducted through in-
depth readings of all the identified literature. Major
themes were extracted from keywords across multiple
articles, and minor themes were identified as
subsections of each major theme.

This research mainly explores parents' sharenting
motivation and children perceptions and attitudes
toward parents’ sharenting practice motivation.
Consequently, the following research questions are set:

1. What are the motivations of parents to practice
‘sharenting’?

2. What are the perceptions towards ‘sharenting’ of
children?

3. What are the attitudes towards ‘sharenting’ of
children?

Theoretical Framework

Impression Management and Self-Presentation
Theory

According to Erving Goffman [16], impression
management is often known as self-presentation.
Individuals, consciously or subconsciously, regulate

and control information in social interactions by using
their behavior, morality, motivation, and personal
attributes — such as ability, reliability, and future
potential — to influence others' perceptions of a
person, object, or event [16, 17]. Goffman [16]
interpreted people's social interactions through the
metaphor of a 'dramatic stage,' in which individuals, like
actors, play roles corresponding to social situations —
such as parents, politicians, doctors, or teachers —
while being acutely aware of the audience's reactions
[17]. His theory holds that humans have two stages:
the ‘front stage,” where they portray an idealized self to
others, and the ‘backstage,” where they prepare their
presentation away from public view [16].

The impression management paradigm posits that
one of the people's primary objectives is to be
perceived positively by others, whether within or
outside an organization [17]. Individuals strategically
portray themselves to others by recognizing, managing,
and optimizing their impressions to be perceived as
outstanding performers in their positions, and by trying
to avoid negative comments. Individuals use
impression-management strategies, such as
ingratiation and self-promotion, to maintain a positive
image, and protective or defensive strategies, such as
excuses and apologies, to mitigate flaws and avoid
negative perceptions [17].

In the digital age, social media has expanded
classic self-presentation theories by providing new
contexts for interaction. Parents use online
representations to demonstrate their parenting
accomplishments [18]. Parents participate in indirect
self-presentation by sharing facts about their parenting
life, which helps them develop an ideal self-image.
According to Collett's [18] research, moms utilize their
children's portrayal to strengthen their position as
mothers, boosting their subjective well-being. Thus,
‘sharenting’ might be regarded as an indirect type of
self-presentation.

Consequently, sharenting could be considered an
indirect form of self-presentation. Goffman's Impression
Management Theory, as depicted in Figure 1, provides
a theoretical framework for interpreting how social
media users, particularly parents, generate and
regulate online impressions to influence their self-
presentation through sharenting behaviors.

Reinforcement Theory of Motivation

Skinner and colleagues established the theory of
reinforcement in motivation. It hypothesizes that
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Figure 1: Impression management and self-presentation theory.

behavior is impacted by its consequences, as defined
by the 'law of effects'. This law states that behaviors
with positive effects are more likely to be repeated than
those with negative consequences. This idea is
regarded as a valuable tool for managing actions and
behaviors. By doing so, parents hope to form a sense
of themselves as 'good parents' and gain pride and
emotional support [18]. Positive feedback from social
media interactions, such as likes and comments,
supports the behavior [5, 19, 20]. Furthermore,
‘sharenting’ can boost a child's popularity, perhaps
leading to commercial prospects and cash rewards.
These favorable results motivate parents to continue
and expand their ‘sharenting’ activities.

As shown in Figure 2, reinforcement theory explains
how positive stimuli, such as comments or monetary
rewards, strengthen parents' sharing behavior by
increasing the likelihood of repetition.The figure
demonstrates how parental sharing practices are
reinforced through positive social feedback, increasing
the frequency of such behavior.

The reinforcement theory gives a framework for
understanding how behaviors are influenced by their
outcomes. In the context of ‘'sharenting, it
demonstrates how positive social media feedback can
influence parental behavior. While the theory explains
the incentive for 'sharenting,’ it may overlook some
ethical and privacy issues associated with the behavior.
To begin, the positive reinforcement parents receive
from social media may unintentionally prioritize external
validation above actual parental interaction. This might
undermine the parent-child bond if parents prioritize
maintaining an online image over building meaningful
relationships with their children.

Impression for
online content

creation

Furthermore, 'sharenting' raises serious concerns
about children's privacy and consent. While parents
may benefit from the attention and opportunities offered
by 'sharing,' children may have little control over their
online presence. This might have long-term
ramifications for their privacy and personal identity,
especially as kids become older and gain more
autonomy. Furthermore, the financial motives linked
with 'sharenting’ might raise ethical concerns. While
some parents may see economic prospects for their
children as beneficial, others may wonder whether
children should participate in monetized activities
without fully understanding the repercussions or being
able to agree. Finally, while the reinforcement theory
sheds light on the reasons behind 'sharenting,’
evaluating the more significant ethical and privacy
concerns is critical. Parents should balance the
benefits of social media use and their children's well-
being and liberty.

Sharenting—the practice of parents sharing content
about their kids on social media—can be explored
through Impression Management and Self-Presentation
Theory, as well as Reinforcement Theory of Motivation.
As discussed above, the present study applied these
two theories (Impression Management, Self-
Presentation Theory, and Reinforcement Theory of
Motivation). First, this study used Impression
Management and Self-Presentation Theory because
they are embedded in social psychology, which holds
that people consciously direct how others perceive
them. Parents who are evolving in sharenting might
present an idealized version of family life by selectively
sharing content that aligns with desired identities—
such as being perceived as a good parent, a loving
family, or having a perfect lifestyle. Secondly,
Reinforcement Theory states that behavior is formed
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Figure 2: Reinforcement theory of motivation.

by its outcomes, especially rewards and punishments.
Accordingly, in sharenting, parents' motivations are
formed by self-presentation goals and reinforcement
actions. Parents share information that aligns with the
image they desire to represent (Impression
Management). The positive social feedback they
receive (Reinforcement) motivates them to keep this
image by continuing to post. The integration of
Impression Management and Self-Presentation Theory
with Reinforcement Theory in the context of sharenting
highlights how social feedback shapes parents'
behavior. Sharenting serves both as a tool for self-
presentation and as a practice strengthened by the
social advantage embedded in online interactions.

DISCUSSION

Parents ‘Sharenting’ Practice

Sharenting, according to the Collins English
Dictionary, is when parents regularly use social media
to post images and information about their children.
Choi and Lewallen [21] add that parents use social
media extensively to publish and exchange material,
such as making profiles, posting photographs and
videos, and sharing links. The fast rise of social media
platforms has made sharing an international
phenomenon, now used in families worldwide.

According to surveys, sharenting is very common
among parents. A 2014 University of Michigan C.S.
Mott Children's Hospital study indicated that 56% of
moms and 34% of men post parenting-related
information on social media [22]. Similar tendencies
have been reported in Australia, where 90% of parents
acknowledged oversharing [23], and in Spain and the
Czech Republic, where 70-80% of parents share [24].

Increase the frequency of parents’

sharenting practice

Social networking sites, such as Facebook, have
emerged as the principal means of photo sharing, with
around 500 million photos uploaded monthly [25].
According to research, moms prefer to upload images
of their children since communicating visually is faster
and simpler than delivering a story. Kumar and
Schoenebeck [5] found four types of photographs that
parents share: milestones, family activities, charming
moments, and unusual happenings. Brosch [26, 27]
discovered that parents generally share images of
happy times, such as daily living, trips, and special
events.

According to the uses and gratifications hypothesis,
people use social media to meet various needs, such
as cognitive, emotional, self-integration, social
integration, and stress release [28]. This hypothesis
describes how people receive psychological enjoyment
from social media, which motivates them to interact.
International studies also emphasize the motives for
sharing. Sharing allows parents to exchange parenting
advice, obtain emotional support, and connect with
others who share their interests [22, 29-32]. This
technique makes parents feel less alienated and allows
them to seek advice from their peers [30]. Furthermore,
sharing will enable parents to keep friends and
relatives linked to their children, show pride, and save
memories [22, 33, 34]. Furthermore, sharing allows
parents to define their roles as excellent parents and
exhibit their parenting abilities [5, 19].

According to the 'Reinforcement Theory of
Motivation', which states that behavior is shaped by its
consequences, it directly relates to sharenting through
the feedback mechanisms provided by social media.
Parents who share content about their children on
social media platforms often engage in behaviors
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reinforced by the responses they receive, which
influence their future sharenting practices [35].
Moreover, parents may have positive attitudes towards
sharenting if they believe sharing content about their
children brings joy, strengthens social bonds, or
captures precious memories. These positive outcomes
can increase their intentions to engage in sharenting.
Conversely, if parents believe sharenting can lead to
privacy invasion or negatively impact their children in
the future, these attitudes may reduce their intention to
share content about their children [31].

According to Hofstede [36], family and community
are highly valued in collectivist cultures like Malaysia.
Prior studies on sharenting in Malaysian culture
examine how cultural values and technological
adoption influence parents' sharing of their children's
information on social media. Malaysia, a multicultural
society with strong family ties and diverse religious

practices, presents a unique context for understanding
sharenting. This also highlights the need for culturally
sensitive guidelines for sharenting that address privacy
and child well-being in a multicultural society. Figure 3
presents the overall framework of parental sharenting

practices, summarizing key dimensions — such as
definition, prevalence, theoretical foundations, and
cultural influences — derived from the reviewed
literature.

Motivations for Sharenting in Malaysia

Sharenting the act of parents sharing information
about their children on social media—is an escalating
trend in Malaysia and other nations. Parents participate
in sharenting for several reasons, such as seeking
validation and social support, chronicling their
children's growth, and updating family and friends [3,
31, 37]. Although sharenting can yield beneficial

Parents using social media to

regularly post

images/information about

thelr chiidren.
(Collins English Dictionary)

Definition of Sharenting

Parents create profiles, post
photos/videos, and share links

about children [21]
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effects, including the dissemination of knowledge and
the establishment of social relationships, it also
engenders apprehensions regarding the privacy and
safety of youngsters [31, 38]. Certain parents employ
thoughtful sharenting tactics to balance the
dissemination of information with the safeguarding of
their children's privacy, including using privacy settings
and avoiding the use of identifying images [39].
Nonetheless, sharenting practices may result in privacy
disturbances and disputes among family members [37,
39]. Sharenting underscores the need for parents to
consider the potential long-term ramifications and
ethical considerations of sharing their children's
information online [40].

A previous study on parents' attitudes and
‘sharenting’ behavior examines the underlying beliefs,
motivations, and concerns influencing how and why
parents share content about their children on social
media [41]. This review synthesizes research across
multiple disciplines, including psychology, sociology,
and media studies, to understand the complex factors
driving sharenting and its implications for both parents
and children. Despite differences in presentation,
domestic and foreign research consistently identify
comparable reasons for sharing, such as preserving
memories, demonstrating parental abilities, seeking
social support, and maintaining connections. Figure 4
presents a summary framework of parents' motivations
for sharing in Malaysia, highlighting motivations (e.g.,
social validation, memory preservation) and challenges

Reason & Context

/ Parents’' Motivations -

-

-

\ Concerns and Ethical _|
\ Considerations

| [

Mitigation Strategies

Figure 4: Main factors influencing sharenting.

(e.g., privacy concerns and ethical considerations)
based on the reviewed literature.

IMPLICATIONS

This study fills a gap in Malaysian psychological
research on parental sharenting and children's
perceptions. It adds to the literature by highlighting the
potential negative impact of sharenting on children's
psychological well-being, such as increased risks of
anxiety, embarrassment, identity exposure, and
cyberbullying. The findings raise ethical concerns about
children's right to privacy and the absence of informed
consent. Uninformed sharenting may compromise
children's autonomy and emotional security.

Therefore, parents must implement child-centered,
mindful sharing practices that prioritize their children's
autonomy, privacy, and psychological well-being in
digital settings. Health professionals, including
pediatricians, family physicians, and child
psychologists, should proactively address sharenting
during consultations by advising parents on the
potential impact of online sharing on their children's
emotional development and on the cultivation of their
children's digital identity. To establish safer, healthier
online environments for children, policymakers should
strengthen the legal and ethical frameworks that
protect children's digital rights. This includes
mechanisms to remove harmful content, protect
privacy, and obtain image consent. Alongside these
legal and ethical considerations, it is crucial to evaluate

Act of parents sharing/disseminating
Reason = information about their children on social media.
[3.31,37]
Rapidly growing trend in Malaysia and globally.
Context {

Sharenting reflects social, emotional, and
cultural motivations.

Seeking validation and social support [3, 31, 37]
Documenting children's growth [3, 31, 37]
Updating family and friends [3, 31, 37]

Knowledge sharing & building relationships [31,
38]

Preserving memories & expressing parental
pride [41]

Privacy and safety apprehensions [31, 38]
Family disputes [37, 39]

Long-term consequences [40)

Adjusting privacy settings
Thoughtful sharenting tactics {

Avoiding identifiable photos or personal details
(391

Effort to maintain a middle ground between

Balancing sharing vs. safeguarding privacy openness and protection. [39]
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how parental sharenting may indirectly affect broader
dimensions of children's health and development,
including promoting safe digital practices, enhancing
emotional resilience, and cultivating positive social
interactions.

In conclusion, the collaborative efforts of parents,
professionals, and policymakers are essential to
protecting children's psychological well-being in the
digital age. In the future, research should investigate
the long-term effects of sharenting on children's social
development, self-esteem, and emotional regulation
across diverse cultural contexts.

CONCLUSION

To sum up, the psychological impact of sharenting
behaviors on children may be uniquely influenced by
cultural values, parenting styles, and digital media
usage in Malaysia. Current Western research indicates
that sharenting can result in emotional distress, privacy
violations, and the straining of parent-child
relationships. These concerns are largely unexplored in
Malaysia.This review emphasizes the necessity of
culturally grounded research to inform digital child
protection efforts, parental education, and policy.

FUNDING

This research is funded by the Fundamental
Research Grant Scheme (FRGS) of the Kementerian
Pengajian Tinggi (KPT) Malaysia, also known as the
Malaysian Ministry of Higher Education. The grant
number is FRGS/1/2022/SS09/UCSI/02/1.

ACKNOWLEDGEMENTS

We would like to express our gratitude to the
Fundamental Research Grant Scheme (FRGS), funded
by the Kementerian Pengajian Tinggi (KPT) Malaysia,
also known as the Malaysian Ministry of Higher
Education. The grant number is FRGS/1/2022/SS09/
UCSI/02/1. We acknowledge the Centre of Excellence
for Research, Value Innovation and Entrepreneurship
at UCSI University for its helpful contributions.

REFERENCE

[1] Sivakumar A, Jayasingh S, Shaik S. Social media influence
on students’ knowledge sharing and learning: An empirical
study. Educ Sci 2023; 13(7): 745.
https://doi.org/10.3390/educsci13070745

[2] Manca S. Snapping, pinning, liking, or texting: Investigating
social media in higher education beyond Facebook. Internet
High Educ.2020; 44: 100707.
https://doi.org/10.1016/j.iheduc.2019.100707

(3]

4

(5]

6l
[

8]

&l

[10]

(1]

2]

(3]

[14]

(18]

[16]

7]

(18]

[19]

Tan CYT, Dhanapal S. The trend of sharenting among
Malaysian parents: A preliminary study of intention and
motivation. Int J Public Health Sci 2022; 11(4): 1482.
https://doi.org/10.11591/ijphs.v11i4.21758

Amon MJ, Kartvelishvili N, Bertenthal Bl, Hugenberg K,
Kapadia A. Sharenting and children’s privacy in the United
States: Parenting style, practices, and perspectives on
sharing young children’s photos on social media. Proc ACM
Hum-Comput Interact 2022; 6(CSCW1): 1-30.
https://doi.org/10.1145/3512963

Kumar P, Schoenebeck S. The modern day baby book. Proc
18th ACM Conf Comput Support Coop Work Soc Comput
2015; 1302-12.

https://doi.org/10.1145/2675133.2675149

Steinberg SB. Sharenting: Children’s privacy in the age of
social media. Emory Law J.2016; 66: 839-84.

Lendvai GF. Sharenting as a regulatory paradox: A
comprehensive overview of the conceptualization and
regulation of sharenting. Int J Law Policy Fam 2024; 38(1).
https://doi.org/10.1093/lawfam/ebae013

Sarkadi A, Dahlberg A, Fangstrom K, Warner G. Children
want parents to ask for permission before “sharenting.” J
Paediatr Child Health 2020; 56(6): 981-3.
https://doi.org/10.1111/jpc.14945

Lipu M, Siibak A. “Take it down!”: Estonian parents’ and pre-
teens’ opinions and experiences with sharenting. Media Int
Aust 2019; 170(1): 57-67.
https://doi.org/10.1177/1329878X19828366

Motevalli S, Ghani Hamzah MS, Roslan S, Hamzah SR,
Gholampour Garmjani M. The effects of study skills training
on qualitative academic achievement among students. Asian
J Univ Educ 2021; 17(3): 130-41.
https://doi.org/10.24191/ajue.v17i3.14512

Kirwil L. Parental mediation of children’s internet use in
different European countries. J Child Media 2009; 3(4): 394-
4009.

https://doi.org/10.1080/17482790903233440

Talves K, Kalmus V. Gendered mediation of children’s
internet use: A keyhole for looking into changing socialization
practices. Cyberpsychology (Brno) 2015; 9(1).
https://doi.org/10.5817/CP2015-1-4

Tosuntas $B, Griffiths MD. Sharenting: A systematic review
of the empirical literature. J Fam Theory Rev 2024; 16(3):
525-62.

https://doi.org/10.1111/jftr.12566

Cataldo |, Lieu AA, Carollo A, Bornstein MH, Gabrieli G, Lee
A, et al. From the cradle to the web: The growth of
“sharenting”—a scientometric perspective. Hum Behav
Emerg Technol 2022; 2022(1): 1-12.
https://doi.org/10.1155/2022/5607422

Van den Abeele E, Hudders L, Vanwesenbeeck |. Tell me
why: The impact of mindful sharenting explanations by
momfluencers: An experimental study with mothers. New
Media Soc 2025.
https://doi.org/10.1177/14614448251314869

Goffman E. The moral career of the mental patient.
Psychiatry. 1959; 22(2): 123-42.
https://doi.org/10.1080/00332747.1959.11023166

Rosenfeld P, Edwards JE, Thomas MD. Impression
management. Wiley Encycl Manag 2015 21; 11: 1-2.
https://doi.org/10.1002/9781118785317.weom110164

Collett JL. What kind of mother am 1? Impression
management and the social construction of motherhood.
Symb Interact 2005; 28(3): 327-47.
https://doi.org/10.1525/si.2005.28.3.327

Davidson-Wall N. Mum, seriously!”: Sharenting the new
social trend with no opt-out. In: Debating Communities and
Social Networks OUA Conference; 2018.



Exploring Parents' Motivations for Sharenting

International Journal of Child Health and Nutrition, 2025 Vol. 14, No. 4 9

[20]

[21]

[22]

(23]

[24]

[25]

[26]

[27]

(28]

[29]

[30]

(31]

Wang T, Motevalli S, Lin J. Unveiling the transformative
influence: Qualitative insights into teachers' innovative work
behavior in Chinese higher education. Int J Learn Teach
Educ Res 2024; 23(1): 360-73.
https://doi.org/10.26803/ijlter.23.1.18

Choi GY, Lewallen J. “Say Instagram, kids!”: Examining
sharenting and children’s digital representations on
Instagram. Howard J Commun 2017; 29(2): 144-64.
https://doi.org/10.1080/10646175.2017.1327380

Davis MM, Clark S, Singer D, Matos-Moreno A, Daly K, Hale
K. Parents on social media: Likes and dislikes of sharenting.
CS Mott Children’s Hospital, University of Michigan Health
System 2015; 23(2): 187.

Holiday S, Norman MS, Densley RL. Sharenting and the
extended self: Self-representation in parents’ Instagram
presentations of their children. Pop Commun 2020; 20(1): 1-
15.

https://doi.org/10.1080/15405702.2020.1744610

Kopecky K, Szotkowski R, Aznar-Diaz |, Romero-Rodriguez
JM. The phenomenon of sharenting and its risks in the online
environment: Experiences from the Czech Republic and
Spain. Child Youth Serv Rev.2020; 110: 104812.
https://doi.org/10.1016/j.childyouth.2020.104812

White L. Facebook, friends, and photos. In: Tourism
Informatics: Visual Travel Recommender Systems, Social
Communities, and User Interface Design. Hershey, PA: IGI
Global; 2010. p. 115-29.
https://doi.org/10.4018/978-1-60566-818-5.ch007

Brosch A. When the child is born into the internet: Sharenting
as a growing trend among parents on Facebook. New Educ
Rev 2016; 43(1): 225-35.
https://doi.org/10.15804/tner.2016.43.1.19

Brosch A. Sharenting—Why do parents violate their
children’s privacy? New Educ Rev.2018; 54: 75-85.
https://doi.org/10.15804/tner.2018.54.4.06

Katz E, Blumler JG, Gurevitch M. Uses and gratifications
research. Public Opin Q. 1973; 37(4): 509-23.
https://doi.org/10.1086/268109

McDaniel BT, Coyne SM, Holmes EK. New mothers and
media use: Associations between blogging, social
networking, and maternal well-being. Matern Child Health J
2011; 16(7): 1509-17.
https://doi.org/10.1007/s10995-011-0918-2

Duggan M, Lenhart A, Lampe C, Ellison NB. Parents and
social media. Pew Res Cent 2016.

Latipah E, Kistoro HCA, Hasanah FF, Putranta H.
Elaborating motive and psychological impact of sharenting in
millennial parents. Univ J Educ Res [Internet] 2020; 8(10):
4807-17.

[32]

[33]

[34]

[35]

[36]

[37]

(38]

[39]

(40]

[41]

https://doi.org/10.13189/ujer.2020.081052

Motevalli S, Sulaiman T, Wong KY, Jaafar WMW. Athletes’
psycho-physical training and cognitive restructuring module
to enhance university-athlete students’ well-being. Open
Psychol J 2022; 15(1).
https://doi.org/10.2174/18743501-v15-221018-2022-13

Bartholomew MK, Schoppe-Sullivan SJ, Glassman M, Kamp
Dush CM, Sullivan JM. New parents’ Facebook use at the
transition to parenthood. Fam Relat [Internet] 2012; 61(3):
455-69.

https://doi.org/10.1111/j.1741-3729.2012.00708.x

Wagner A, Gasche LA. Sharenting: Making decisions about
others' privacy on social networking sites. Darmstadt
Technical University, Department of Business Administration,
Economics and Law, Institute for Business Studies (BWL)
2018.

Susanto S, Lim B, Linda T, Tarigan SA, Wijaya E.
Antecedents of employee performance: A perspective
reinforcement theory. J Ind Eng Manag Res 2021; 2(4): 1-14.

Hofstede G. Dimensionalizing cultures: The Hofstede model
in context. Online Read Psychol Cult 2011; 2(1): 1-26.
https://doi.org/10.9707/2307-0919.1014

Walrave M, Verswijvel K, Ouvrein G, Staes L, Hallam L,
Hardies K. The limits of sharenting: Exploring parents’ and
adolescents’ sharenting boundaries through the lens of
communication  privacy management theory. Front
Educ.2022; 7: 803393.
https://doi.org/10.3389/feduc.2022.803393

Putri NR, Harkan AA, Khairunnisa AA, Nurintan F,
AhdiyatMohA. Construction of "sharenting” reality for mothers
who share children's photos and videos on Instagram. In:
Proceedings of the Asia-Pacific Research in Social Sciences
and Humanities Universitas Indonesia Conference (APRISH
2019) 2021; p. 782-8.
https://doi.org/10.2991/assehr.k.210531.099

Walrave M, Robbé S, Staes L, Hallam L. Mindful sharenting:
How millennial parents balance between sharing and
protecting. Front Psychol 2023; 14: 1171611.
https://doi.org/10.3389/fpsyg.2023.1171611

Hasanah FF, Ermawati M. Sharenting of young mothers in
Yogyakarta: A phenomenological study. JOYCED J Early
Child Educ 2022; 2(2): 133-46.
https://doi.org/10.14421/joyced.2022.22-04

Cino D, Demozzi S, Subrahmanyam K. “Why post more
pictures if no one is looking at them?” Parents’ perception of
the Facebook Like in sharenting. Commun Rev 2020; 23(2):
122-44.

https://doi.org/10.1080/10714421.2020.1797434



